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ACADEMIC EXPERIENCE

2006 - present Associate Professor of Marketing
Kania School of Management
University of Scranton
Scranton, PA

2001 — 2006 Assistant Professor of Marketing,
Sellinger School of Business
Loyola College in MD
Baltimore, MD

1989 — 2000 Lecturer / Instructor/ Director of Small Business Management

Department of Business-Marketing

Plymouth State University of the University System of New Hampshire

Plymouth, NH

1994 — 1998 Instructor / Graduate Associate
Department of Marketing
Boston University, Boston, MA

1985 — 1989 Lecturer / Graduate Associate
Department of Marketing
University of Arizona, Tucson, AZ

TEACHING INTERESTS

Marketing Management & Strategy
Marketing Social Innovations

Advertising & Promotion Management

RESEARCH INTERESTS

Affinity and Associations Marketing
Business and Marketing History
Ethics & Targeting Vulnerable Groups

Social Entrepreneurship

Global Marketing
Customer Behavior

Marketing Research

Marketing and Society Issues
Marketing Education
Cross-cultural Marketing

Sustainability and Marketing




INDUSTRY EMPLOYMENT

1982 — 1983

Engineering Officer (Marketing Division) Simon Carves (I) Ltd., India

Engineering, Purchasing and Administrative work for Simon Carves (1) Ltd., UK
based multinational construction and consulting company in India.

Other Short Term Assignments:

2005 - 2008

1988 (summer)

1988 — present

Evaluator, US Department of Commerce, Technology Opportunities
Program for Del Exchange, DE

Assisting in developing an evaluation research strategy for Del Exchange,

an intranet for businesses in Delaware. The primary goal is to enhance the
participation of current and prospective minority, women, veterans and
disadvantaged business enterprises in terms of receiving a fair share of Requests
for Proposals and Quotations and Contracts awarded.

Research Associate on a project for Federal Trade Commission.
The report served as a basis for expert testimony against a major consumer

product in the U.S.

Market Research and consulting work for several Not-for-Profit and For
Profit organizations (all work done pro bono):

AXA International, New York DXCEEDS, Newark, DE
Liberty Mutual Insurance, Boston St . Jerome’s Center
Historic Federal Hill Main St. Program, Baltimore Monitor Company, Cambridge, MA

Catholic Community School, Baltimore

Affinity Partners, Wellesley, MA

2002 - 2007

2000 - 2002

Jac Pac Foods, Manchester, NH

Tucson Symphony Orchestra, AZ

Editor, Electronic Newsletter for Marketing by Kerin, Berkowitz, Hartley,
and Rudelius, McGraw-Hill/lrwin. The contents can be accessed at:

http://highered.mcgraw-hill.com/sites/0072410752/information center viewO/updates.html

Subject Matter Expert, PowerWeb: Marketinga McGraw — Hill Product.

PowerWeb is and online product that brings together many supplemental
components useful for the study of a particular subject. | provided weekly
updates, quizzes, brief essays and events impacting the discipline of marketing
for classes that are using McGraw-Hill / Dushkin textbooks. The weekly updates
are available at: http://www.mhhe.com/cls/
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HONORS, AWARDS & RECOGNITIONS

2010 University wide Excellence in Scholarly Publications Award, University of Scranton

2009 Top 1% contributors in the Encyclopedia of Business Ethics and Society (winner of
Outstanding Academic Title CHOICE award and one of two Outstanding Titles for the
BRASS Business Reference Award)

2008 Completed work as an Evaluator, US Department of Commerce, Technology
Opportunities Program for Del Exchange, Delaware

2008 Short listed for Award and Invitation to attend BMW Award for Intercultural
Learning, Munich, Germany
2007 -continuing Appointed to the Research Committee, American Academy of Advertising

2007 Outstanding Research Award for the paper, “Alleviating Poverty: Implications for
Business Education,” by the Global Business & Finance Conference, Costa Rica

2006 Finalist (one of five papers), Journal of Marketing Education, Best Paper
Award for 2006- Invited to present in a Special SessionattheMar ket i ng
Conference 2006 in San Francisco, CA.

2006 Grant ($2,000) from Faculty Internal Research Program, University of Scranton

2004 Winner of Research Grant ($3,000) from Center for Community Research,
Loyola College in MD

2003 Finalist, Society of Marketing Advances, Innovation in Teaching Competition
for work on Power Web, A McGraw-Hill product

2002 Power web- Marketing consistently top three most popular McGraw-Hill website
(out of 80+ Power web subject sites)

2002, 2003 Summer Research Grants, (55,000 each) Loyola College in MID

1993, 2003 Fellowship, Direct Marketers Institute for Professors, New York, NY

2002 Inducted to Beta Gamma Sigma

2002 ListedinWho’' s Who Historical Soci ety

1994 -1998  Doctoral Tuition Scholarship, Boston University

1992 — 1993 Director, Small Business Development Center, Plymouth State University, NH
(One of our teams finished fifth in the National Small Business Competition)

1991-1992  Advisor to Tom Munns, 1% place Scholarship winner, NE Direct Marketing Association.

1984 - 1989  Graduate Tuition Scholarship, University of Arizona
1981 -1982  Vice-President, Society of Social Engineers, REC Allahabad, India

1980—-1981  First and Second position in All — India Inter Collegiate Quiz Competitions
1979 Captain, College Basketball Team, REC Allahabad, India

1976 - 1977  Vice-Captain of the School & Captain, Soccer Team, St . J g @aleustd School
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PROFESSIONAL LEADERSHIP

JOURNAL REVIEWING/ ADVISORY BOARDS:

Book Review Editor, Journal of International Consumer Marketing (2010 — present)

Editorial Board Member, Industrial Marketing Management (2006 - present)
Intl. Journal of Marketing & Management Research (2007- now)
Journal of E-Adoption (2008 — present)
Journal of Communications Management (2008 - present)

Academic Advisory Board,  Roundtable Viewpoints: International Business, McGraw-Hill.

Ad hoc reviewer for the Journal of Advertising (2005 - present)
Journal of the Academy of Marketing Science (2007 — present)
Journal of Marketing Education (2007- present)
Journal of Internet Advertising & Electronic Commerce (2004 - 2008)
Marketing Education Review (2007 - present)
Journal of Asian Business Studies (2009 — present)
International Journal of Emerging Markets (2009 — present)
Journal of International Marketing (2009- present)
Journal of Global Marketing (2010- present)
Journal of Product Innovation and Management (2010 — present)

CONFERENCES/ COMPETITIONS:
Reviewer, 2010 Society for Consumer Psychology Conferefsggapers)

Session Chair, 2009 4th Annual Public Policy Conferendadian Institute of Management, Bngalore
Reviewer, 2009 Association for Consumer Research Confergtitgburgh, PA (2 papers)

Reviewer, 2008 AMA Marketing and Public PolicPissertation Competition

Session Chair, 2007 Global Business and Finance Research Conference

Reviewer, 2006 AMA Marketing and Public Policpissertation Competition

Reviewer (2 papers) and Discussion Leader,a N SG Ay 3 9 R dzO,200& NEFQncisc® GAT S NB y

Reviewer, American Marketing Association Conferencan Antonio, TX, February 2005
(Marketing & Society Track- 2 papers)

Reviewer, American Marketing Association Conferencehicago, IL, August 2003
(Marketing Research Track- 2 papers)

Reviewer, World Marketing Congres®erth, Australia- International Marketing Track, 2003

Reviewer, Annual Academy of Marketing Science Confereweashington D.C., May 2003
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CONFERENCES/ COMPETITIONS: (Continued)
Chair of Session, International Society for Quality of Life Studiewilliamsburg, VA, November, 2002

Chair of Session, Northeast Decision Sciences ConfererRegtsmouth, NH (March, 1993)
Discussant & Reviewer, Western Decision Sciences Conferemamo, NV (April, 1992)

Judge, New England Newspaper Advertising Competitjdi991 — 1993

ACADEMIC ADMINISTRATION & SERVICE
University of Scranton

2009 - 2010 Faculty Task force for Online/Web based Courses
Faculty Committee/Seminar on Civic Engagement
University Institutional Review Board (IRB) for protection of human subjects
University Faculty Salary and Benefits Committee
Moderator, American Marketing Association Student Club
KSOM Scholarship/Editorial Committee
KSOM Undergraduate Programs Committee
KSOM Ad hoc Software Policy Policy
Mentor, KSOM MBA Program (mentoring 12 students)

Faculty Development Board (Alternate member)

2008 - 2009 Board of Trustees Civic Engagement Committee
University Institutional Review Board (IRB) for protection of human subjects
University Faculty Salary and Benefits Committee
Moderator, American Marketing Association Student Club
University Senate Email Sub-Committee
Faculty Senate Committee Member
Faculty Senate Subcommittee on Academic Policy
Strengthening University & Community Partnerships Committee
University Social Networking / Web 2.0 Research Committee
KSOM Scholarship/Editorial Committee
KSOM Undergraduate Programs Committee
University Records Management Advisory Board
Mentor, KSOM MBA Program (mentored 10 students)




University of Scranton (continued)

2007 - 2008 Faculty Senate Committee Member
Faculty Senate Subcommittee on Academic Policy
University Council (Alternate Member)
University Community Partnership Committee
University Social Networking / Web 2.0 Research Committee
KSOM Scholarship/Editorial Committee
KSOM Student Services Committee
KSOM Undergraduate Programs Committee
University Records Management Advisory Board
Mentor, KSOM MBA Program (mentored 8 students)

2006 - 2007 KSOM Scholarship/Editorial Committee
KSOM Student Services Committee
KSOM Undergraduate Programs Committee
University Records Management Advisory Board
Mentor, KSOM MBA Program (mentored 6 students)

Loyola College in MD

2004 — 2006 Faculty Adviser, Mu Kappa Tau, honor society for Marketing majors

College Diversity Committee

2003 — 2006 Environmental Health and Safety Committee
2002 — 2006 Core and Major Advisor (65 advisees)
2001 — 2005 Faculty Composition and Development Committee

Plymouth State University
1998 — 2000 Member, Strategic Planning Committee

1993 — 1994 Member, Dean’s "Think Tank’ Committee on Education Reform,
Strategic Planning Committee,
Department Microcosm Committee
1992 — 1993 Director, Small Business Development Program
Member, Promotion and Tenure Committee,
Computer Integration Committee

1989 — 1991 Member, Awards and Functions Committee




FACULTY DEVELOPMENT SEMINARS ATTENDED

1. Faculty Committee/Seminar on Civic Engagement, Fall 2009 - Spring 2010

+ Committee met once every month to discuss service learning and civic engagement
issues on campus.

2. Faith & Reason: A Dialogue at the Heart of Jesuit Education Conference, Center on
Religion, and Culture, Fordham University, New York, NY, June 16-18 2009

4« Conference explored building bridges between faith and reason, between
religion and culture, and between heart and religion

3. 2™ Transformative Consumer Research Conference, Villanova University, Philadelphia, PA
June 26-28 2009

+ Goal of the conference was to bring together consumer researchers aimed at fostering
trans-disciplinary networks and exploring disparate visions of the future on how
scholarship and help alleviate the most pressing social and economic problems

4. 2" Harvard Political Social Networks Conference, Kennedy School of Government,
Harvard University, MA, June 11-13 2009

+ Conference consisted of workshops, seminars and presentations on using evolving social
network analytical tools in research

5. Bridges to El Salvador, June 7-14, 2008

% Trip sponsored by Fr. Pilarz and the Jesuit mission and organized by CRISPAZ to study
the economic and social conditions in El Salvador

6. Teleconference with Dr. Muhammad Yunnus on Social Business and Social
Entrepreneurship on January 12, 2008

+ The conference was organized by results.org, a not for profit organization whose
mission is to create the public and political will to end poverty by empowering
individuals to exercise their personal and political power for change.

7. MBA Round Table Symposium on Advancing Sustainability Curricula in Management
Education, DePaul University, Chicago, IL November 1-2, 2007.

* The symposium focused on ways to focus sustainability issues in the business curricula

8. Faculty Seminar on Nature of the Catholic and Jesuit University in the 21° Century,
University of Scranton, PA, August 1-5, 2007

* The seminar was moderated by Provost Hal Baillie and Associate Provost Springs Steele
and explored the roots of the Catholic intellectual tradition and how those roots support
the University and a centuries old network of colleges and universities.
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10.

11.

12.

13.

14.

15.

Seminar on Creating a Teaching Portfolio, Loyola College in Maryland, May 23-27, 2004

+ Week-long Conference on Preparing a Teaching, Research and Service based portfolio
for University educators by Dr. Peter Seldin, Professor of Management Pace University,
New York

Service Learning and Engaged Scholarship Faculty Fellows Seminar, Loyola College in
Maryland, May 10-14, August 30-31, 2004

+ A Seven day Seminar Moderated by Dr. Robin Crews, Director of Service-Learning at
Loyola College, MD to demonstrate different models of how academic study and
community service can be combined to enhance students’ learning

Workshop on Analysis and Decision Making, Loyola College in Maryland, May 17-21, 2004

+ Week-long workshop on advanced quantitative techniques by Dr. Phoebe Sharkey,
Professor of Economics, Loyola College, MD

Participant, Consortium in Teaching Excellence for Early Career Professors, Marketing
Management Association, September 11-12, 2003

#+ Workshop moderated by eminent Marketing faculty throughout the United States
Business Ethics Infusion Workshop, Loyola College Maryland, May 19-23, 2003

+ Week-long workshop moderated by Professor Nan Ellis and Law Faculty at Loyola
College, MD

Fellowship, Direct/ Interactive Marketers Institute for Professors, University of Maryland,
MD, January 8 — 10, 2003

+ Participants were selected competitively for the program, and all expenses were
covered by the Direct Marketing Educational Foundation. The Institute tutored
professors about the latest interactive marketing techniques.

Fellowship, Direct Marketers Institute for Professors, New York, NY, May 1993

% Participants were selected competitively for the program, and all expenses were
covered by the Direct Marketing Educational Foundation. The Institute tutored
professors about the latest direct marketing techniques.

SELECTED MEDIA CITATIONS

The Times Leader, Wilkes Barre, PA (October 2007), on evolving role of e-commerce in marketing

The Scranton Times, (Elizabeth Piet, September 13, 2007), on impact on demographic transformation in NEPA
Wall Street Journal (Glenn Simpson, January 2001), coauthor interviewed on affinity marketing article
Baltimore Business Journal, (Julekha Dash, February 2005), on the future of technology in broadcasting

Concord Monitor, (Kathleen Burge, November 1992), on role of business in re-inventing government
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RESEARCH & PUBLICATIONS

BOOKS:

Taking Sides: Clashing Views on Controversial Issues in Marketing

McGrawHill Publicationg2001 — Co-author: Bart Macchiette)
Also available as an e-book at:

http://dushkin.com/catalog/0072384492.mhtmI?SECTION=TOC#toc

4+ Available in 162 libraries throughout the world according to WORLDCAT

4+ Reviewed in Journal of Macromarketing, Fall 2002.

Teaching Instructors Manual for Taking Sides: Clashing Views on Controversial Issues in
Marketing , McGraw-Hill/Dushkin Publicationg2002)
(Co-authors: Catherine Leonard & Bart Macchiette)

ARTICLES:
Peer Reviewed Journals:

1. “Re-engineering an Urban Slum: A Case Study of Dharavi, India,” International Journal of
Sustainable Society, (with M. Roy) [forthcoming September 2010]

2. “Managing and Leveraging Poverty: Implications for Teaching International Business,”
Journal of Teaching in International Business, Volume 21, 1 (March) 4-26. (with M. Roy)

4+ Lead (first) article in the issue

3. “Stealth Marketing as a Strategy,” Business Horizons, (with S.P. Chattopadhyay)
Volume 53, Issue 1, January-February 2010, 69-79.

4+ Available through Harvard Business Review (hbr.org) at:
http://hbr.org/product/stealth-marketing-as-a-strategy/an/BH370-PDF-ENG

4. “The Interrelationships between TV Viewing, Values, and Quality of Life: A Global
Perspective” Journal of International Business Studies (with S. K. Smith Speck)
[November 2008]

* Only paper published in JIBSto date) that focuses on global materialism and
quality of life issues.

5. “Leveraging Affiliations by Marketing To and Through Associations,” Industrial Marketing
Management (with P. D. Berger) April 2007.

+ Lead (first) article in the issue of 10 articles
+ Synopsis of article provided by N. R. Scott, Editor of Marketing AdVents
September, 2007
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o

“The Impact of Cultural Values on Marketing Ethical Norms: A Study in India and the
USA” Journal of International Marketing, (2006) 14, 4, 28-56 (with P. Paul &
K. Mukhopadhaya)

+ Featured in Marketing News AMA Publications, December 15, 2006
# Cited in at least 2 leading International Marketing textbooks, (Cateora, Gilly and
Graham 2009; Onkavist and Shaw 2009)

7. “Debating the Issues: A Tool for Augmenting Critical Thinking Skills of Marketing
Students” Journal of Marketing Education (2005 December) 264-276 —
with B. Macchiette)

+ Finalist (one of five papers), Journal of Marketing Education, Best Paper Award
for 2006- Invited to present in a Special SessionattheMar ket i ng Educat
Conference 2006 in San Francisco, CA.

8. “Business to Business Approaches to Marketing To and Through Associations: A
Descriptive Analysis and Research Issues,” Journal of Business-to-Business Marketing
(2005), 12 (3), 27-57 (with P. D. Berger).

9. “Tapping Into Association Marketing: Conceptual Frameworks Provide Insight Into
Creating Marketing Strategies Targeted at Groups,” in Intelligence: New Developments,
Research, and Ideas in Management MIT Sloan Management Review (Summer 2003)
Volume 44, 4, 8 - 9. (with P. D. Berger and D. Smagalla)

+ Available at the MIT Sloan Management Revieweb site:
http://sloanreview.mit.edu/smr/issue/2003/summer/1d/

+ Featured article by the Direct Marketing AssociatiofiDMA) website on Association
Marketing:
http://www.the-dma.org/nonprofitfederation/membershipmarketing.shtml

10. “E-mail and Mixed Mail Database Surveys Revisited: Exploratory Analyses of Underlying
Factors Affecting Response Rates” Journal of Database Marketing, 12, 2, January
(2005), 153-171- with P. D. Berger.

+ Abstract available at the Palgrave McMillan web site:

http://www.ingentaconnect.com/content/pal/dbm/2005/00000012/00000002/art00008

11. “Sensitive Groups and Social Issues: Are you Marketing Correct?” with Bart Macchiette,
Journal of Consumer Marketing, Vol. 11, 4, (1994), 55-64.

+ Reprinted on Annual Editions in Marketing, 97/98, pp. 23-40 and referenced on
Marketing Management, 9™ & Millennium Edition by Philip Kotler, Prentice Hall,
1997, 2000, and in Consumer Behavior by Wayne Hoyer and Deborah Maclnnis,
Houghton Mifflin, 1997.

+ chosen by the Emerald Publications Editors (in 2005) as one of the top five articles
published on “Business Ethics” in the past decade

11
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http://www.the-dma.org/nonprofitfederation/membershipmarketing.shtml
http://www.ingentaconnect.com/content/pal/dbm/2005/00000012/00000002/art00008

12. “Affinity Marketing: What is it and How does it Work?” with B. Macchiette, in the

Journal of Services Marketing, Vol. 6, 3 (1992), 47-57.

4 42 citations to date, according to Emerald Publications Statistics- cited by scholars
in over 10 countries, and six textbooks.

13.  “Affinity Marketing: What is it and How does it Work?” with B. Macchiette in

Journal of Product & Brand Management, Vol. 2, 1 (1993), pp. 55-66.

+ Independently reviewed for this journal- also selected for the Annual Editions on
Marketing, 95/96, pp. 66-75.

14. “Direct Marketing to the Credit Card Industry — Utilizing the Affinity Concept,” with

B. Macchiette, in the Journal of Direct Marketing, Vol. 5, 2 (1991), 34-43

+ Referenced in Customer Behavior: Consumer Behavior and Beyond by Sheth et.
al. Dryden, 1999 as well as in Marketing: Real People, Real Choices by Solomon
and Stuart, Prentice Hall, 1997.

PUBLISHED BOOK REVIEWS:

1.

“A World Without Poverty: Social Business and the Future of Capitalism” (2008: Public
Affairs) by Muhammad Yunus, Journal of International Consumer Marketing (2010,
forthcoming)

“Building Your Business in the Second Life Virtual World,” by Jay Mahar and Susan Martin
Journal of Consumer Marketing (2010, forthcoming)

“Spanning Silos: The New CMO Imperative” by David A. Aaker, Harvard Business Press,
(2009) in Journal of Consumer Marketing, (2009), 26, 6, 460-461.

. “Different Thinking: Creative Strategies for Developing the Innovative Business,” (2008)

by Anja Foerster and Peter Kruez in Journal of Product and Brand Management,
(2008) 17, 6, 420-421.

. “The Marketing of Rebellion” by Clifford Bob (2006), VOLUNTASInternational Journal

of Voluntary and Non-Profit Organizations, 15, 2, 205 - 206

. “In Your Face: How American Marketing Excess Fuels Anti-Americanism,” by Johny K.

Johansson (2005), Journal of International Business Studies, [http://www.jibs.net]

. “A Voice for Non-Profits,” by Jeffrey M. Berry and David F. Arons (2004) VOLUNTAS:

International Journal of Voluntary and Non-Profit Organizations, 15, 2, 205 - 206.
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BOOK REVIEWS: (unpublished - for authors & publishers)

Marketing Management: A Customer-Oriented Approach by Kenneth E.Clow and
Donald Baack, (2009), Sage Publications.

Marketing Research: A Practical Approach by Bonita Kolb (2007) Sage Publications.

10. Marketing Research: Methodological Foundations, by G. Churchill, Fifth (1995) and

Sixth (1998) Editions, Dryden Press.

Basic Marketing Research, by Gilbert Churchill, Third Edition, (1996) Irwin Press.

12. Business Research Methods, by William Zikmund Third Edition (1992) Dryden Press.

ENCYCLOPEDIAS AND BOOK CHAPTERS:

10.

“History of Consumption and Waste during the U.S. Colonial Period,” in William Rathje ed.
Encyclopedia of Consumption and Waste, Sage Publications, Thousand Oaks, CA.
[forthcoming 2011]

“Surveys and Information Biases,” in William Rathje ed. Encyclopedia of Consumption
and Waste, Sage Publications, Thousand Oaks, CA. [forthcoming 2011]

“Sierra Club,” in William Rathje ed. Encyclopedia of Consumption and Waste, Sage
Publications, Thousand Oaks, CA. [forthcoming 2011]

“Consumption and Waste in Slums,” in William Rathje ed. Encyclopedia of Consumption
and Waste, Sage Publications, Thousand Oaks, CA. [forthcoming 2011]

“National Survey of Community Solid Waste Practices,” in William Rathje ed. Encyclopedia
of Consumption and Waste, Sage Publications, Thousand Oaks, CA. [forthcoming 2011]

“Recycling Behaviors,” in William Rathje ed. Encyclopedia of Consumption and Waste,
Sage Publications, Thousand Oaks, CA. [forthcoming 2011]

“Toxic Substances Control Act,” in William Rathje ed. Encyclopedia of Consumption and
Waste, Sage Publications, Thousand Oaks, CA. [forthcoming 2011]

“Garbology,” in William Rathje ed. Encyclopedia of Consumption and Waste, Sage
Publications, Thousand Oaks, CA. [forthcoming 2011]

“Producer Responsibility,” in William Rathje ed. Encyclopedia of Consumption and Waste,
Sage Publications, Thousand Oaks, CA. [forthcoming 2011]

“Shopping and Consumer Waste,” in William Rathje ed. Encyclopedia of Consumption
and Waste, Sage Publications, Thousand Oaks, CA. [forthcoming 2011]
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11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

“Cause-Related Marketing,” in Nevin Cohen and Juliana Mansvelt ed. Green Business:
Sage Reference on Green Society: Toward a Sustainable Future, Thousand Oaks, CA: May
2010.

“Co-opetition,” in Nevin Cohen and Juliana Mansvelt ed. Green Business: Sage Reference
on Green Society: Toward a Sustainable Future, Thousand Oaks, CA: May 2010.

“Environmental Marketing,” in Nevin Cohen and Juliana Mansvelt ed. Green Business:
Sage Reference on Green Society: Toward a Sustainable Future, Thousand Oaks, CA: May
2010.

“Integrated Bottom Line,” in Nevin Cohen and Juliana Mansvelt ed. Green Business: Sage
Reference on Green Society: Toward a Sustainable Future, Thousand Oaks, CA: May 2010.

“Supply Chain Management,” in Nevin Cohen and Juliana Mansvelt ed. Green Business:
Sage Reference on Green Society: Toward a Sustainable Future, Thousand Oaks, CA: May
2010.

“Eco-Industrial Parks,” in Nevin Cohen and Juliana Mansvelt ed. Green Business: Sage
Reference on Green Society: Toward a Sustainable Future, Thousand Oaks, CA: May 2010.

“The Body Shop” in in Nevin Cohen and Juliana Mansvelt ed. Green Business: Sage
Reference on Green Society: Toward a Sustainable Future, Thousand Oaks, CA: May 2010.

“Blended Value” in Nevin Cohen and Juliana Mansvelt ed. Green Business: Sage
Reference on Green Society: Toward a Sustainable Future, Thousand Oaks, CA: May 2010.

“Affluenza” in Nevin Cohen and Juliana Mansvelt ed. Green Business: Sage Reference on
Green Society: Toward a Sustainable Future, Thousand Oaks, CA: May 2010.

“Consumer Boycotts” in Juliana Mansvelt and Paul Robbins eds. Green Consumerism:
Sage Reference on Green Society: Toward a Sustainable Future, Thousand Oaks, CA: May
2010.

“Consumer Ethics” in Juliana Mansvelt and Paul Robbins eds. Green Consumerism: Sage
Reference on Green Society: Toward a Sustainable Future, Thousand Oaks, CA: May 2010.

“Disparities in Consumption” in Juliana Mansvelt and Paul Robbins eds. Green
Consumerism: Sage Reference on Green Society: Toward a Sustainable Future, Thousand
Oaks, CA: May 2010.

“Ethically Produced Products” in Juliana Mansvelt and Paul Robbins eds. Green
Consumerism: Sage Reference on Green Society: Toward a Sustainable Future, Thousand
Oaks, CA: May 2010.
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24,

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

“E-Waste” in Juliana Mansvelt and Paul Robbins eds. Green Consumerism: Sage
Reference on Green Society: Toward a Sustainable Future, Thousand Oaks, CA: May 2010.

“Materialism” in Juliana Mansvelt and Paul Robbins eds. Green Consumerism: Sage
Reference on Green Society: Toward a Sustainable Future, Thousand Oaks, CA: May 2010.

“Poverty” in Juliana Mansvelt and Paul Robbins eds. Green Consumerism: Sage Reference
on Green Society: Toward a Sustainable Future, Thousand Oaks, CA: May 2010.

“Simple Living” in Juliana Mansvelt and Paul Robbins eds. Green Consumerism: Sage
Reference on Green Society: Toward a Sustainable Future, Thousand Oaks, CA: May 2010.

“Social Identity” in Juliana Mansvelt and Paul Robbins eds. Green Consumerism: Sage
Reference on Green Society: Toward a Sustainable Future, Thousand Oaks, CA: May 2010.

“BRICs” (2009) in Mehmet Odekon ed. Booms and Busts: An Encyclopedia of Economics,
Armonk, NY: M.E. Sharpe Publications.

“Consumption” (2009) in Mehmet Odekon ed. Booms and Busts: An Encyclopedia of
Economics, Armonk, NY: M.E. Sharpe Publications.

“Community Reinvestment Act (CRA) 1977” (2009) in Mehmet Odekon ed. Booms and
Busts: An Encyclopedia of Economics, Armonk, NY: M.E. Sharpe Publications.

“Immigration,” (2009) in Mehmet Odekton ed. Booms and Busts: An Encyclopedia of
Economics, Armonk, NY: M.E. Sharpe Publications.

“Thomas Robert Malthus” (2009) in Mehmet Odekton ed. Booms and Busts: An
Encyclopedia of Economics, Armonk, NY: M.E. Sharpe Publications.

“The World Bank” (2009) in Mehmet Odekton ed. Booms and Busts: An Encyclopedia of
Economics, Armonk, NY: M.E. Sharpe Publications.

“The Indian Boom” (2009) in Mehmet Odekton ed. Booms and Busts: An Encyclopedia of
Economics, Armonk, NY: M.E. Sharpe Publications.

“Wealth” (2009) in Mehmet Odekon ed. Booms and Busts: An Encyclopedia of
Economics, Armonk, NY: M.E. Sharpe Publications.

“Corporate Welfare,” (2009) in Mehmet Odekon ed. Booms and Busts: An Encyclopedia
of Economics, Armonk, NY: M.E. Sharpe Publications.

“Indicators of Financial Vulnerability,” (2009) in Mehmet Odekon ed. Booms and Busts:
An Encyclopedia of Economics, Armonk, NY: M.E. Sharpe Publications.
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39.

40.

41.

42.

43.

44.

45.

46.

47.

48.

49,

50.

51.

52.

53.

“Circuit City Stores, Inc.” (2009) in Mehmet Odekon ed. Booms and Busts: An
Encyclopedia of Economics, Armonk, NY: M.E. Sharpe Publications.

OCorporate Social Responsibility and International Business Ethics,” (2009) in Charles
Wankel ed. Encyclopediaof . dzA A V S& 3 AV ThHo@dRd Cake) 8A: Sage2 NI R =
Publications.

“Confucian Work Dynamism,” (2009) in Charles Wankel ed. Encyclopedia of Business in
¢ 2 Rl & Q &Thotsandl@alkR, XA: Sage Publications.

“Keiretsu” (2009), in Charles Wankeled.9 YV O8 Of 2 LISRAL 2 F . dzaAy Saa
Thousand Oaks, CA: Sage Publications.

“Guanxi” (2009) in Charles Wankeled.9 Y O8 Of 2 LJISRAL 2F . dzZaAy Saa
Thousand Oaks, CA: Sage Publications.

“Grey Marketing” (2009) in Charles Wankeled.9 VY O& Of 2 LJISRA L 2F . dzaA Yy
World, Thousand Oaks, CA: Sage Publications.

“International Marketing Research” (2009),in9 VY O8 Of 2 LJISRAIl 2 F . dzA A Y S
World, Thousand Oaks, CA: Sage Publications.

“The Global Retail Sector,” (2009), in Charles Wankel ed. Encyclopedia of Business in
¢ 2 RI & Q aThousaZnd@alks, XA: Sage Publications.

0Online Communities and Social Networking,”(2008) in Encyclopedia of Multimedia
Technology and Networking, 2" edition.

“Business Ethics and Healthcare” (2007), Encyclopedia of Business Ethics and Society,
ed. Robert W. Kolb, Thousand Oaks, CA: Sage Publications.

“Postmodernism and Business Ethics” (2007), Encyclopedia of Business Ethics and
Society, ed. Robert W. Kolb, Thousand Oaks, CA: Sage Publications.

“Green Marketing Strategies” (2007) in Encyclopedia of Business Ethics and Society, ed.
Robert W. Kolb, Thousand Oaks, CA: Sage Publications.

“Marketing to Minorities”(2007) in Encyclopedia of Business Ethics and Society, ed.
Robert W. Kolb, Thousand Oaks, CA: Sage Publications.

“Predatory Pricing and Trading” (2007), Encyclopedia of Business Ethics and Society, ed.
Robert W. Kolb, Thousand Oaks, CA: Sage Publications.

“Virtual Communities on the Internet” (2005) in Encyclopedia of Multimedia Technology
and Networking ed. Margherita Panini, Idea Publishers: Hershey, PA.

16

A




54,

55.

56.

57.

58.

59.

60.

“American Advertising Federation (AAF),” (2003). Encyclopedia of Advertising, ed. John
McDonough, Fitzroy Dearborn Publishers, Chicago, IL.

“Target Marketing”(2003), Encyclopedia of Advertising, ed. John McDonough, Fitzroy
Dearborn Publishers, Chicago, IL.

“The Use of 1 — 800 Numbers in Advertising” (2003) Encyclopedia of Advertising, ed.
John McDonough, Fitzroy Dearborn Publishers, Chicago, IL.

“The Use of 1 — 900 Numbers in Advertising,” (2003), Encyclopedia of Advertising, ed.
John McDonough, Fitzroy Dearborn Publishers, Chicago, IL.

“Bennetton” (2000) Encyclopedia of Popular Culture, edited by Tom Pendergast, St.
J a me s’ FarRingersHils, MI.

“Betty Crocker” (2000) Encyclopedia of Popular Culture, edited by Tom Pendergast, St.
J a me s’ FarRing®rsHils, MI.

“Mary Kay Cosmetics” (2000) Encyclopedia of Popular Culture, edited by Tom
Pendergast, St . J a mEarmingtoR Hille, B1Is

CONFERENCE PROCEEDINGS:

“The Five Metaphors of Extremeness in “X-brands” in the Book of Abstracts, 6_"h
International Conference of the Academy of Marketing@ Conference on Brand, Identity

and Corporate Reputation, Barcelona, Spain, April 2010.

“A Longitudinal Analysis of Chinese Entrepreneurship in Africa,” Whitman School of
Management Conference on Entrepreneurship Syracuse University, Syracuse, NY, April
2010.

“Sustainability Practices at the Bottom of the Pyramid: A Case Study of Dharavi, India”
Fourth Annual International Conference on Public Policy and Management, August
2009, Indian Institute of Management, Bangalore, India.

“The Mortgage Lending Crisis: How much is the Community Reinvestment Act to Blame?
Home Mortgage Lending Analysis in NEPA (2004-2006)” presented at the 2" Annual
Research Symposium The Institute for Public Policy and Economic Development,
Marywood University, Scranton, PA, April 2009.

“Business Ethics in the Health Care Industry: A Review of the Major Issues,” 15" Annual
International Conference Promoting Business Ethics, October 2008, St. John’s University,
New York, NY, (with D. Sumrall).

! Most of them are extended abstracts — the recent ones are available in electronic form (i.e., CDs) instead of paper
copies.
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10.

11.

12.

13.

14.

15.

16.

17.

18.

“When is Surrogate Marketing Surreptitious? An Ethical Perspective” 15" Annual
International Conference Promoting Business Ethics, October 2008, St. John’s University,
New York, NY.

“A Typology of Stealth Marketing Strategies,” 33rd Annual Macromarketing Conference,
Macro-marketing Society, June 2008, Clemson University, SC. (with S.P. Chattopadhyay)

“Redeveloping an Urban Slum: A Case Study and Macro-marketing Implications,” 33"
Annual Macromarketing Conference, June 2008, Macro-marketing Society, Inc, Clemson
University, SC. (with M. Roy)

“Ben Franklin and his Social Networks,” Proceedings of the 2008 International Social
Network Conference, St. Petersburg, FL.

“The Promise of Social Entrepreneurship,” Proceedings of the 2007 Colleagues in_Jesuit
Business Education Conference, LeMoyne College, Syracuse, New York.

“Population Collapse: Why that might happen in the Developing World and what we can

do about it” Proceedings of 2007 Macromarketing and Development: Building Bridges
and Forging Allainces Conference, Washington DC. (with M. Roy)

“Alleviating Poverty: Implications for Business Education,” Proceedings of the 2007
Global Conference on Business and Finance, San Jose, Costa Rica.

“A Holistic Approach to Greening the Marketing Curriculum: A Framework for Action,”
Proceedings of 2007 Global Conference on Business and Finance, San Jose, Costa Rica.

“A Cross-Cultural Study of the Impact of TV Viewing on Values and Quality of Life,”
Proceedings of the 2006 International Conference on Research in Advertising (ICORIA)
Bath, UK.

“Enhancing Critical Thinking by Implementing Debate in the Marketing Classroom- Crucial
Questions and a Blueprint for Action,” Proceedings of the2006 a I NJl SG Ay 3 9 RdzO}
Association Conference, San Francisco, CA.

“Relationship Marketing Practices in Marketing to and through Associations in Service
Industries,” Proceedings of the 2004 Academy of Marketing Conference, Cheltenham,
UK.

“A Descriptive Analysis and Research Issues in Marketing to and through Associations,”
Proceedings of the 2004 Academy of Marketing Conference, Cheltenham, UK.

“Greening the Supply Chain: The Differential Impact of Top Management’s Environmental
Responsiveness on their Product Development Process,” Proceedings of the 2004
American_Marketing Association Public Policy Conference Salt Lake City, UT (with A.
Pujari)
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19.

20.

21.

20.

21.

22.

23.

24,

25.

26.

27.

28.

“Integrating Power Web Cases into a Marketing Class,” a finalist for Society for Marketing
Advances (SMA) 2003 Innovations in Teaching Competition Award - November, 2003:
New Orleans, LA.

“Electronic Cases: Enhancement of Interactivity in Marketing Education,” (2003),

Marketinga | VI 3SYSyi | 88420AFGA2Y 0 aaNashvilleCTINE f 9 R

“Further Issues and Factors Affecting the Response Rates of E-mail and Mixed Mode
Surveys,” (2003), R. Bruce Money and Randall L. Rose eds. American Marketing
9RdzOlF G2 NB Q { dzYGhiSaphl it N2 OSSRAY 3 &

“Marketing To and Through Associations: A Framework and Some Propositions,” (2003),

R. Bruce Money and Randall L. Roseeds.! YSNRA OF Vv al NJ SGAy3a 9RdzO!

Proceedings, Chicago, IL.

“Facing the Marketing Correctness Challenge: Framing the Issues” (2003), Scot Burton,
Craig Andrews and Michael Mazis ed. American Marketing Association Marketing and
Public Policy Conference, Washington D.C.

“Population Collapse: Cross-National Analyses of Underlying Factors,” (2003) American
Association for the Advancement of Science, Denver, CO [with Richard H. Franke,
(Professor of Management and International Business) and Heather L. Barc and Celine
McElwee (students).

“The Obesity Epidemic: Time Series Analyses of Possible Factors in the United States,”
(2003) American Association for the Advancement of Science, Denver, CO [with Richard
H. Franke, (Professor of Management and International Business), and Alfred V. Griffin
(student).

“Revitalizing Main Street: The Case of Historic Federal Hill, Baltimore” (2002) Advances in
Community Quality of Life Research: International Society for Quality of LifeStudies.,
Williamsburg, VA.

“Taking Sides in the Classroom: Harnessing Critical Thinking in Contemporary Marketing
Curricula,” (2002)al N] SGAY3I al vI ISYSYylG ' 3a20AFGA2Y
Memphis, TN.

“A Cluster Analytic Approach to Determining Affinity Group Configurations,” (1999),
Society of Applied Sociology Conference, Dallas, TX.

“Cross- Cultural Advertising — Focus on Quebec,” Annual Academy of Advertising
Conference, Montreal, Canada, April , 1993 (with Peter Denes and Bart Macchiette)

“Affinity Marketing as a Promotional Technique: Bankers’ Perceptions of the Credit Card
Industry”, (1992) Western Decision Sciences Conference, Reno, NV.
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29. “Target Marketing to Sensitive Groups: What is Marketing Correct?” (1992),
Southwestern Federation of Academic Disciplines, San Antonio, TX.

30. “Affinity Marketing: What is it and How Does it Work?” (1991), Third Annual Direct
al NJL SGAYy3 9 R dzO | BéstdriNdAQwith B2 Matclsetd.y O S

31. “Direct Marketing to the Credit Card Industry — Utilizing the Affinity Concept”, (1990),
{SO2VR | yvvdz £ 5 i NB @aénferankeNshnFrénsisgoCA. WRHBO | (i 2 NA O
Macchiette) [One of four papers chosen for the conference]

CONFERENCE PRESENTATIONS:

1.  “Sustainability Practices at the Bottom of the Pyramid: A Case Study of Dharavi, India”
Fourth Annual International Conference on Public Policy and Management, August 2009,
Indian Institute of Management, Bangalore, India.

2.  “The Mortgage Lending Crisis: How much is the Community Reinvestment Act to Blame?
Home Mortgage Lending Analysis in NEPA (2004-2006)” presented at the 2" Annual
Research Symposium The Institute for Public Policy and Economic Development,
Marywood University, Scranton, PA, April 2009.

3. “Business Ethics in the Health Care Industry: A Review of the Major Issues,” 15" Annual
International Conference Promoting Business Ethics, October 2008, St. John’s University,
New York, NY, (with D. Sumrall).

4.  “When is Surrogate Marketing Surreptitious? An Ethical Perspective” 15" Annual
International Conference Promoting Business Ethics, October 2008, St. John’s University,
New York, NY.

5. “ATypology of Stealth Marketing Strategies,” 33rd Annual Macromarketing Conference,
Macro-marketing Society, June 2008, Clemson University, SC. (with S.P. Chattopadhyay)

6. “Redeveloping an Urban Slum: A Case Study and Macro-marketing Implications,” 33
Annual Macromarketing Conference, June 2008, Macro-marketing Society, Inc, Clemson
University, SC. (with M. Roy)

7.  “Ben Franklin and his Social Networks,” presented at 2008 International Social Network
Conference, January 2008, St. Petersburg, FL.

8. “The Promise of Social Entrepreneurship,” Proceedings of the Colleagues in Jesuit
Business Education Conference, July 2007, LeMoyne College, Syracuse, New York.

9. “Population Collapse: Why that might happen in the Developing World and what we can
do about it” Proceedings of Macromarketing and Development: Building Bridges and
Forging Allainces Conference, June 2007, Washington DC.
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10.

11.

12.

13.

14.

15

16

17

18

19

20.

21

22.

“Alleviating Poverty: Implications for Business Education,” Proceedings of the Global
Conference on Business and Finance, May 2007, San Jose, Costa Rica.

“A Holistic Approach to Greening the Marketing Curriculum: A Framework for Action,”
Proceedings of the Global Conference on Business and Finance, May 2007, San Jose,
Costa Rica

“A Cross-Cultural Study of the Impact of TV Viewing on Values and Quality of Life,” at the
International Conference on Research in Advertising (ICORIA) , July 2006 Bath, UK.

“Enhancing Critical Thinking by Implementing Debate in the Marketing Classroom- Crucial
Questions and a Blueprint for Action,”a  NJ SG Ay 3 9 RdzOI G2 NAQ
April 2006, San Francisco, CA. (with B. Macchiette)

“Relationship Marketing Practices in Marketing to and through Associations in Service
Industries,” at Academy of Marketing Conference, July 2004, Cheltenham, UK.

. “A Descriptive Analysis and Research Issues in Marketing to and through Associations,” at
Academy of Marketing Conference, July 2004, Cheltenham, UK.

. “Greening the Supply Chain: The Differential Impact of Top Management’s Environmental
Responsiveness on their Product Development Process,” at American Marketing
Association Public Policy Conference, May 2004, Salt Lake City, UT (with Ashish Pujari)

. “Integrating Power Web Cases into a Marketing Class,” a finalist for Society for Marketing
Advances (SMA) 2003 Innovations in Teaching Competition Award - presented in
November, 2003 in New Orleans, LA.

. “Electronic Cases: Enhancement of Interactivity in Marketing Education,” (2003),_Marketing

Management Associath 2y b aa! 0 Cl ff 9 RatQilefTRNBQ / 2y TSN

. “Further Issues and Factors Affecting the Response Rates of E-mail and Mixed Mode
Surveys,” (2003), R. Bruce Money and Randall L. Rose eds. American Marketing
9RdzOI G 2NBQ { dzZYGhiSaph) It N2 OSSRAY 3 &

“Marketing To and Through Associations: A Framework and Some Propositions,” (2003), R.

aa?z

Bruce Money and Randall L. Rose eds.! YSNA Ol v al NJ SGAy3a 9RdzO!I

Proceedings, Chicago, IL.

. “Facing the Marketing Correctness Challenge: Framing the Issues” (2003), Scot Burton, Craig
Andrews and Michael Mazis ed. American Marketing Association Marketing and Public
Policy Conference, Washington D.C.

“Population Collapse: Cross-National Analyses of Underlying Factors,” (2003) American
Association for the Advancement of Science, Denver, CO [with Richard H. Franke,
(Professor of International Business) and Heather L. Barc and Celine McElwee (students).
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23. “The Obesity Epidemic: Time Series Analyses of Possible Factors in the United States,”
(2003) American Association for the Advancement of Science, Denver, CO [with Richard
H. Franke, (Professor of Management & International Business), and Alfred V. Griffin
(student).

24. “Revitalizing Main Street: The Case of Historic Federal Hill, Baltimore” (2002) Advances in
Community Quality of Life Research: International Society for Quality of Life Studies.,
Williamsburg, VA.

25. “Taking Sides in the Classroom: Harnessing Critical Thinking in Contemporary Marketing
Curricula,” (2002) Marketing Management Association Cl f £ 9 RdzOl {2 NR Q
Memphis, TN.

26. “A Cluster Analytic Approach to Determining Affinity Group Configurations,” (1999), Society
of Applied Sociology Conference, Dallas, TX.

27. “Cross- Cultural Advertising — Focus on Quebec”, Annual Academy of Advertising
Conference, Montreal, Canada, April, 1993 (with Peter Denes and Bart Macchiette)

28. “Affinity Marketing as a Promotional Technique: Bankers’ Perceptions of the Credit Card
Industry”, (1992) Western Decision Sciences Conference, Reno, NV.

29. “Target Marketing to Sensitive Groups: What is Marketing Correct?” (1992), Southwestern
Federation of Academic Disciplines, San Antonio, TX.

30. “Affinity Marketing: What is it and How Does it Work?” (1991), Third Annual Direct
Marketing EducatoNB Q / 2 yBos&MEBBA/[WDtE Bart Macchiette).

31. “Direct Marketing to the Credit Card Industry — Utilizing the Affinity Concept”, (1990),

{SO2YR ! yvvydz £ 5 A NB @anferanceNshnFrandisyoCA. (WRhaBOT ( 2 NA O

Macchiette) [One of four papers chosen for the conference]

DOCTORAL DISSERTATION COMMITTEE:
Monika Bissell, (2008) Nova Southeastern University, Wayne Huizenga School of Business and
Entrepreneurship, Dissertation Title, “The Relative Importance of Sales Behaviors to Sales
Success: A Comparative Study of the United States and Canada”

MASTERS THESES SUPERVISON: (all at Plymouth State University, Plymouth, NH)

Susan Frenzen, Market Study for the League of New Hampshire Craftsmen, 1993

Xiaoli Zheng, The International Trade of the People’s Republic of China, 1992

Lingo Liu, A Survey of the Affinity Credit Card Market in the United States, 1991

Linda Grotton, Market study of the NH Electric Supply Industry, 1990
22
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PUBLISHED CASES ON THE NET
Selected short electronic cases have appeared on Power Web: Marketing at
http://www.dushkin.com/powerweb [Username: dushkin; Password: editorial]

[Finalist, Society of Marketing Advances, Innovation in Teaching Competition 2003]

W X N Uk wWwDN R
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“Georgia on My Mind,” December 9, 2002

“Crossing Over” November 25, 2002

“Oops! They Did It Again” November 11, 2002

“Too Good to be True?” October 28, 2002

“Tiger, Tiger Burning Bright, Is the Watch on Your Hand Right?” October 14, 2002
“From Haier to Eternity...” September 16, 2002

“Marketing and 9/11” September 2, 2002

“Sayonara Japan, Ni Hao China! July 15, 2002

“E-Governance to the Rescue?” July 1, 2002

. “Operator, Can You Help Me Place This Call” June 3, 2002
. “Good Cause, Bad Ads?” May 20, 2002

. “What’s Neighborhood Got To Do With It? May 6, 2002
.“Na ma ®£dmind’s” April 8, 2002

. “Yabba Dabba Doo!” March 25, 2002

. “Six Degrees of Separation” March 11, 2002

. “What’s in a Name?” February 25, 2002

. “This One’s For You” February 11, 2002

. “Attention K-Mart Shoppers!” January 28, 2002

. “Starbucks Goes to Europe” January 14, 2001

. “Will “IT” Sell?” December 3, 2001

. “Saving Harry Potter” November 19, 2001

. “Eyes Wide Shut” November 5, 2001

. “What Happened at Polaroid?” October 22, 2001

. “Advertisers Seek Responses to New Moods,” October 8, 2001
. “September 11, 2001” September 24, 2001

. “Reinventing “Punchy”” September 10, 2001

. “You’re Pre-Approved!” July 2, 2001

. “Of Mushrooms and Free Speech” June 25, 2001

. “Ms. Roddick, Meet Mr. Vergara” June 18, 2001

. “A Blockbuster Deal?” June 11, 2001

. “Get Me the Cheapest Fare” June 4, 2001

. “Long Live Association Marketing!” May 28, 2001

. “Where’s Waldo?” May 21, 2001

. “Let the Sharks Roam?” May 14, 2001

. “MclLatte With Your McCurry, Ma’am?” May 7, 2001
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PUBLISHED CASES ON THE NET (continued)

36.
37.
38.
39.
40.
41.
42.
43.
44.
45.
46.
47.
48.
49.
50.
51.
52.
53.
54.
55.
56.
57.
58.
59.
60.
61.
62.
63.
64.
65.
66.
67.
68.
69.
70.
71.
72.
73.
74.

“Total Recall” April 30, 2001
“Mary Kay Conquers the World” April 9, 2001
“You’ve Come a Long Way, Betty Crocker” April 2, 2001
“A Room with Some Fries” March 26, 2001
“Commercialism in the Classroom” March 19, 2001
“What'’s the Right Price?” March 12, 2001
“Making Sense of the Census” March 5, 2001
“Hold My Hand” February 26, 2001
“Brother, Can You Spare a Dime?” February 19, 2001
“Happy Valentine’s Day!” February 12, 2001
“Here Comes the XFL” February 5, 2001
“How About Those Super Bowl Ads?” January 29, 2001
“Welcome to the Age of the “Prosumer”?” January 22, 2001
“Is Surrogate Marketing Surreptitious?” January 15, 2001
“Philip Morris ‘Cover-up’” January 8, 2001
“Au Revoir, Olds” December 18, 2000
“‘The Plant’ Goes Into Hibernation” December 11, 2000
“Pets, Stamps, and Prescription Drugs” December 4, 2000
“Who Let the shoppers Out?” November 27, 200
“Hello E-Gambling!” November 20, 2000
“”Political Marketing” October 30, 2000
“And Pop! Goes Pop.com” October 23, 2000
“The Tale of the Trial of Two Tigers in Tennessee” October 16, 2000
“Spam!” October 9, 2000
“Enhancing E-Relationships with E-mail Marketing” October 2, 2000
“Ambush Marketing” September 25, 2000
“Marketing the Olympics” September 18, 2000
“Who Owns a List? The Toysmart Story September 11, 2000
“Choosing Partners: What’s Up with Amazon.com?” September 4, 2000
“Are You Ready for Your News on the Web?” August 28, 2000
“Dousing the Fire at Firestone: Why is this Ford’s Headache?” August 21, 2000
“Napster versus RIAA: Which Side Are You On?” August 14, 2000
“What'’s your Affinity?” July 24, 2000
“Farmers on the ‘Net: You Bet!” July 17, 2000
“The Many Faces of the Word “Free’ in Advertising July 10, 2000
“Genetics and Healthcare Marketing: Issues of Power and Ethics” July 3, 2000
“Taking Viral Marketing to the Next Level” June 26, 2000
“Segmenting "On-line’ Customers” June 19, 2000

“Lessons from Boo.com”, June 5, 2000
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PAPERS UNDER FIRST REVIEW

“Greening the Supply Chain: The Differential Impact of Top Management’s Environmental
Responsiveness on their Product Development Process,” (with A. Pujari) under review.

“A Contingency Approach to Understanding “fit” between Dynamics and Type Explicating the
Strength of Affiliation within Associations,” (with P.D. Berger) under review at Industrial
Marketing Management

“China’s Trade with Latin America: Challenges and Opportunities,” under review at
Journal of Global Initiatives

SELELECTED PAPERS UNDER PREPARATION FOR JOURNAL SUBMISSION IN THE NEAR FUTURE

“Spirituality, Religiosity and their Relative Impacts on Quality of Life” (with G. Biberman
and L. Tischler)

fiBusiness Ethics in the Health Care Industry: A Review of the Major Issues” (with D. Sumrall)

“Transformative Consumer Research: A Rubric for Immigration, Culture and Ethnicity” (with
L. Anderson, D. Crockett, S. Bone and G. Coble and J. Wang) for submission to Journal of
Public Policy and Marketing

COURSES TAUGHT

Graduate Level

Marketing Strategy Behavioral Perspectives in Marketing
Applications in Marketing Research Organization Strategy and Theory
Advertising & Promotion Global Marketing

Undergraduate Level

Marketing Management Marketing Research

Consumer Behavior Advertising and Promotion Management
International Marketing Principles of Marketing

Retailing Management Business, Ethics and Society

25




GRADUATE COURSEWORK IN BUSINESS

[The Courses were completed at Boston University (BU) & and at the University of Arizona (UA)]

Marketing

Doctoral Seminars in:

Marketing Theory and Strategy (BU)
Mathematical Modeling and Decision Making (BU)
Marketing Distribution Systems and Channels (BU)
Consumer Behavior (BU)
Global Perspectives in Marketing (BU)
Marketing Research Priorities (UA)
Experimental Research Methods in Marketing (UA)
Consumer Research (UA)
Marketing Models and Decision
Support Systems (UA)

Marketing Organizations and Systems (UA)
Marketing Theory (UA)

Marketing Research (BU)
Marketing Management (UA)

Consumer Behavior (UA)
Marketing Communications (UA)
Survey Research Methods in Marketing (UA)

Management Information Systems/
Operations Management (all at UA)

Management Information Systems
Behavioral Aspects of information Systems
Operations Management

Productivity Improvement

and Statistical Quality Control

Economics (all at UA)
Doctoral Seminar in Experimental Economics
International Economic Development

Micro-economic Theory
Macro-economic Theory

26

Management and Strategy

Doctoral Seminars in:

Strategy Process Research (BU)

Strategy Content Research (BU)
Organizations and Environment (BU)
Teaching Methods (BU)

Behavioral Science Theory & Methods (UA)
Judgment and Decision Making (UA)

Organizational Theory and Behavioral

Relations (UA)
Business Case Analysis and Presentation (UA)

Research Methodology

Doctoral Seminars in:

Structural Equations Modeling (LISREL)(BU)
Multivariate Statistical Methods (BU)
Experimental Design and Analysis (BU)
Social Science Research Methods (BU)

Multivariate Regression Analysis (UA)

Multivariate Analysis of Variance and Covariance

(UA)

Accounting (all at UA)

Financial Accounting
Managerial and Cost Accounting

Finance (at UA)
Business Finance

Psychology (all at UA)

Seminar in Environmental Psychology
Cognitive and Affective Bases of Behavior




PROFESSIONAL AFFILIATIONS

American Marketing Association Association for Consumer Research
Academy of Marketing Sciences Academy of International Business
Academy of American Advertising International Social Networking

COMMUNITY ACTIVITIES

2008 - 2009
2007 - 2008
2001 - 2006
1994 - 2000
1995 - 1996
1981 - 1982
REFERENCES

Prepared a report on the Home Mortgage Lending Analysis
in NEPA (2004-2006) for United Neighborhood Centers,
Scranton, PA

University Community Partnership Committee

Volunteer for North South Foundation (NSF) for conducting
Educational Competitions in Allentown, PA for Indian
American children. The funds raised are used to provide
scholarships for poor children in India.

Annual Volunteer, Beans and Bread Meals Program, Care-
A-Van, Baltimore.

Treasurer (1998-2000),
Executive Committee Member (1994 - 1998)

Bangla-O-Biswa, an Ethnic Association of
approximately 400 members in New England.

Night and Weekend Manager, Harbor Schools,
Newburyport, MA.

Counseled and cared for troubled and disadvantaged
youngsters in the residential program of Harbor Schools
and Family Services, which is funded in part by the
Commonwealth of Massachusetts, Department of Social
Services.

Vice-President, Society of Social Engineers, REC Allahabad,
India

Available upon Request
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